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Retail Plan
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Retail Plan

Context

6.5 million square feet
100,000 square feet
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Overview
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Retail Plan

Overview

Food & drinking
establishments
e Bakery

e Coffee shop

¢ Restaurant

e Fast food

e Accessory

uses (outdoor
seating, live
entertainment,
etc.)

e

Entertainment

establishments

¢ Theaters

e Arcades

e Accessory
entertainment
or recreational
uses

Retail Sales

* Appliances

e Art & antiques
e Furniture

e Jewelry

e Office supplies
e Plants

Personal service
retail

e Animal care
facilities
¢ Dance studios

e Fitness/
wellness

* Dry cleaning

* Photocopy
services

e Urgent care

Repair retail

¢ Locksmiths
e Tailors
e Shoe repair

VIRGINTA




Retail Plan
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Retail Plan

Trends

Technology
Experience
Authenticity
(Follow Us! .
U@ Third places

Customer
chraction \u L tﬂ//
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Retail Plan

Retail in Arlington

Retail - Ownership Patterns
by number of businesses

1%

M Franchise - Locally Operated

M National Chain

M Franchise - Nationally Operated ; ) /O

M Regional Business

Source: Arlington Economic Development Retail Database, November 2013
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Arlington will be a place
where retail is convenient, appealing,
activating and sustainable;
that provides interest and authenticity,
entertainment and experiences, and
goods and services to residents,
employees and visitors;
and where local, independent, regional
and national businesses thrive.




Retail Plan

Principles & Policies

{ Retail evolves and changes. Retail reflects the trends.

Retail is a mix of local, independent, regional and national
retailers.

Retail needs customers.

Retail needs to look like retail.

Retail thrives in a well-designed and well-managed public
realm.

Retail likes to cluster.
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Implementation Elements
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Retail Plan
Retail Street Maps — Street Types

Shopping & Dining Streets planned for retail sales, food & drinking establishments or entertainment. Limited lobby
Street frontage.

Streets planned for retail sales, food & drinking establishments or entertainment. Personal
service retail, repair retail* and retail equivalents may be considered on a case by case basis.
Limited lobby frontage.

Streets planned for food & drinking establishments, entertainment, any type of retail use (sales,
personal service or repair) or retail equivalent.

Streets where any food & drinking establishments, entertainment, any type of retail use (sales,
personal service or repair) or retail equivalents are optional.

Optional Street

e

L ARLINGTON.

16

VIRGINTA



Retail Plan

Retail Street Maps
Rosslyn
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Retail Plan

Retail Street Maps
Courthouse
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Retail Plan

Retail Street Maps
Clarendon
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Retail Plan

Retail Street Maps
Virginia Square
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Retail Plan

Retail Street Maps
Ballston
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Retail Plan

Retail Street Maps
Columbia Pike
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Retail Plan

Retail Street Maps
Crystal City
Pentagon City
Potomac Yard
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Retail Plan
Retail & Urban Design Guidelines

1. Scale & Rhythym

Tenestration and Transparency
3. Variely in Materials
4. Street lrees
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Retail Plan
Action Plan

Organized by Principles &

a tecommendations | Implementation | Time Frame | Agencies
Policies Overall
\dopt this Arlington County Retail Plan, Adoption Underway County Board
° CO nt| nu ed CO u nty pra Ctice ncluding the vision, principles and policies,
he Retail Street Maps, the Design Guidelines
° Amendments to Cou nty ind tf\& Action Plan within -
Retail evolves and changes. Retail reflects the trends.
COd S 1. Use the Retail Street Maps as a guide to uses allowed on the ground floor of special
. . . exception projects, and as permitted by the Zoning Ordinance.
* Updated administrative
processes 2. Site specific factors in special exception projects may require flexibility in evaluating
adopted plans and policies to provide for the location and configuration of loading,
* First ste p for broader Cou nty parking and service corridors for ground floor spaces.
d ISCUSsIon \s projects move forward in the special Incorporate design | On-going AED
xception review process, accommodate the | flexibility for retail CPHD
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Retail Plan
Application of the plan

* Resource for retail uses in Arlington

* Replace the 2001 Retail Action Plan

* Used to analyze special exception projects
* Provides the retail perspective

* Policy guidance for retail
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Retail Plan Propasa
Application

What is Shopping

the ini ) .
Food & Drinking, Entertainment, Retail & Dining Retail sales, Food & Drinking

all retail uses & retail equivalents and Entertainment
Street

Type?

Does the
proposed
use meet
any of the Achieves goals & objectives of the County
criteria? * Challenging physical location or configuration of
space
* Area with limited retail market
YES * Characteristics similar to shopping or dining uses

Retail sales, Food & Drinking,

E [ P
™ ntertainment & Proposed Use ;
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Retail Plan
Schedule

* County Board work session —January 2015
* Planning Commission — Final Consideration — February 2015

* County Board — Final Consideration — February 2015
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